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The Operation and Management of Amusement Park

Under Covid-19 Coronavirus Pandemic
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Which is more important to loyalty to delight and
satisfaction? Take parents of children’s physical fitness

center as an example
FEF/EE LY RT S FAFERETESRE LML ARE

FCW/RE AP RT A EARFRLTESREIEMALE R T 2

#F &

FEVRPALE B URND D G GRS DB T B WA A Ay

14-
[

7
~

BN BEAPREY BRE L AL I PEY X 2 FWLE S G end

an

BRI B B E AR A T oY R AR LR EPTF R a BEAE
RN 2 AP BT K TR AR AS N P RE A B B0 RA L b

L#E&éﬁ ﬁ'&i«s ¢ T? ﬁ—s/\‘}b‘mﬁ“ 7 ’ m%-éi"f\’ﬁ"‘?‘&% ﬁ;‘*?ﬁ%’}’7/ T?F ’

AR ORRE RS G RE T A I RE MR 2 S LS A
Wil AL TRIR R HFHCELPRGL S a A EFYY ¢i‘§1v{@§§;fﬁ
o d BT AR M R A B AAT ] RIS B R R MR PR e R R A
kL RE 2 BES R Tt E B I L S PR ERGEY o
[BPees ]: 4% ~ Ml AL AR - LHA
{3 IEF B8 birl08109@gmnteuedutw f ¢ P EF H 4l @53 28 5 155

AR BE S RREREAEL G A



2022 4B AREFEE X § £ P h 2 3 & (2022/04/15) 8
Sl NG RGEL R ALY
A study on re-consumption willingness of Chinese

restaurant chain store in Taipei

A/ WY A B R YR ST LA
BEZ/P R AR RPEEFEF T8> M@K
-:?_7;\,‘}@_/:1 E&]"? v X ? ‘/_—ff; Imﬁ'il"'lﬁ-g& 3T J?/Iﬁ

AL/ R LA BT YR AT LA

B E R R E T A ER G L s K e G e R

IRAL R R Y NG & R E i s

AT FAGRGE LA H AR AP E R E-R Y AR
2B R LB EH LI SN R R EEERY R ZBE DL B RA
PR MBS R R RPERCAFPFRE - PRCOAFLFFAHE W FHEHENF

REEE R AR b o AT B R B o T LB A S I ok S R S e B o 2 5

AL

—\

L
E,

n‘i‘z

EREEE VR Am -

[(Pégx] e m~JpHE-2ifpim

i 2 T'F"F% A 5.4 lindachi1206@gmail.com, & #* % * &% % fr i 40 & 68 50
A AT3ELE ~ KRR B R e A E R & AR MR AL



2022 gL FIEATI 6 < § £ 32 4E & (2022/04/15) 9
% 4 Bk L A Y B e B AERBE R

A Museum that Has Lost its Tourists-Exploring the
Demand of Tourists from the Commodity Marketing of the

National Palace Museum
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Using Python Web Crawler Technology to Analyze

Consumer Preferences in the Tourism Industry
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Abstract

As for modern people, travel is the adjustment between work and stress. Through
tourism, people can adjust their physical and mental state, release the pressure brought
by work and life, and maintain their emotions during the travel process, making life
more interesting. This can drive the economic growth of the tourism industry. The
related industries that need to be integrated in the tourism industry are quite diverse and
relatively complex. The industry must integrate related services in order to provide
customers with a complete tourism experience. The development of information
technology is becoming more and more mature. Although it brings convenience, there
are also some issues need to be solved, such as how to cooperate among industries or
the security of customers' personal information. Tourism and tourism operators need to
create value in their own industries, to improve service quality and integration
capabilities, in order to highlight their own value in the competitive market. In addition,
currently affected by the Covid-19, the marketing model must be changed, from the
passive marketing to active marketing, as well as use information technology to find
feasible and attractive customers. This research uses web crawlers and text mining to
analyze the data, figure out customers' preferences and the current popular trends, and
finally provide the results of the analysis to tourists as a reference. The source of the
data for this research comes from the Dcard social media platform. The web crawler is
used to search for discussion topics and articles related to tourism to find out the

keywords. Finally, we present the results visually in the form of word cloud.

Key word: Tourism Industry, Active Marketing, Web Crawler, Text Mining, Word
Cloud
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Analysis of Policy Development on Singapore Street Food
Culture by Customer Comments
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Exploring Taiwan’s replica economy and culture
—A Case Study of literature reprint books
AFRYEAPH A T EFET LA

# &

BB Wl RO PR AL M AR S - B AR L e R p 2
— R R AR 2017 & ] AR (A RIS (E RS ERE 2 X R B FR)
B g B 412020 & (4272 &8 )~2015 & (R B L) 0B F i,f’ﬂ4€’g2011
£ (LB RE RE) BRI T AR 7 EHE R T Y R AR AR
S E S B LB A EF B R {5 T EDEA Y L RN o gt
B3R s LR - Bh s R R ARITR O A B R e
3 i

A REATE R BV NREERT S SN

m

FREL CFHEE BR P EAT LG BN g AW

~mly

[
MR R R RARR R FAE A A et ol R K e A A RAPMAT T AR S
Freci b R IR HIFL - P BKGES RS EREG ARG o AFY
%%@%9%&5#%&’&giﬁigﬁam%wwﬁ%ii%’iﬁ%—&*wﬁ

YRR SRR o A R AR EAROA R F R i F L B

WA ¢ A3 &k fang2270324@gmail.com > AT Ao A fEE 110 5L

SE6 B RREREAE S A Tew AP M RAL -



2022 g B LR EFE 6 4§ P Fh < 4 £ (2022/04/15) 13
A g Ee AR 2Z RS R AT

A Study on the Value-added Application of Collections of

Collectors of Personal Musical Cultural Relics
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An Exploratory Study on Youth Generation Using Social

Media to Search Travel Information
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On How Our National Parks Put SDGs into Practice —
Taking Kenting National Park as the Case Study
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The Management and Development of Citta Slow in
Taiwan—The Cases of Dalin and Nanzhuang
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The relationship between destination imagery, activity

involvement and satisfaction in hiking trails
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A Comparison Research on Epidemic Prevention
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Different Backgrounds of Visitors’ Perspectives
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The show must go on: Self-presentation motivation >

social anxiety and work involvement of the chef of open-

kitchen restaurant
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A Study on the Influence of Work Pressure and
Emotional Labor on Service Consciousness of
Catering Employees: A Case Study of Taipei City and

Kaohsiung City
%2 23 KT %%ﬂsk? W %, pbIE S
MAg AT A EA RIS L g
ML KT AFERFRE L, A g4
Wi HTAEEEERE L A F4
BERY ETAEREFRE L B4

JEER AT A RRFLE N, A F2

# &

REEEF B EF 2 1 TRS P i & 713 F
A4 1 iTRA 5 HE A TPRFR A “‘FKT\L@:’\'%HX’/{&L}: ‘
Voz BABchR Flitd S A A G EA R AREG L ET L EATE 12
BYAER 1,3 @i A A A AR A e P BpFFELAER o AT N
a%ﬂ£$ﬁﬂm%ﬁﬁﬁkﬁspiﬁ%ﬁ%%&?ﬁﬁﬁ%¢ﬁ%ﬁ&#
CRGHEFRE - CEM A B ELS SRR A E AR B PRGE
F1ERRAARLDE - AL RSP TR CHEY 2R L2 Bl &
FARME c BERZAFT S ERNEREE AR EELNEEA RS 5 &

+
kJ

=
i

4

vio ¥R
v i

W

2 <z
[ IE‘;{%Q
-

7h

=

Nl
i~

Eonind
4

i
S HP T

<

Gl RENLI SRR ot bR ERN S g
i 3 m—‘ﬁ I &% wecky88110524@gmail.com,® 227 * R EHEE - & 1 50

BT3B S RS R A E RIS TR MR AT



2022 k- BE AR EAA € X § £ P F 2 4 £ (2022/04/15) 29

W RALE ¢ ERFLY

The Study on Mid-Autumn Gift Box Packaging Design in
Hotel

Voo R RS L foe

EEt /A BT ES o a4

0w ek R AR R FY RS ERMANLE  HY HE R
%

Al g e L

e g2 g LR R E R R i ARER
AH B EOMAEA - T AT EI R EAE M ES

S EHERE AR D ?.E;’j'\
LG R A BRAE B R AR AR E A TR S A BLE ¢ AR
PEGHS S SEFTRYRELR  ERP TR J N A X EY MeTE

R RS % 25 o

B BAEHE Y RN A E fj‘uﬂ W E AR B AR
Fooow i AT RS %ff?éﬁfé%?\f%ﬁﬁ ATRIF & Hfo 2 £ R 2 5 dr
B oY R A LAl KR EFLFFNERAFR FARERNEY
THPEEVERIEAR AL FH AR HEEFT R o

£

AE L RRERY A B E ¢ ERF R AR ERIRAL ~F AL ER
RTER C GEAT R 2 L AR RGP R REE o gD R

AL BRI BT R AL A R R A R

CESD ERE S E RS S U S E Rt

W ITH ¢ F ¥ jacky@mail meuedutw > 5T FEFRFAEFE B 1653 1
A2 Bk RBURRAF L GYEGFHER



2022 kA REAA € X § £ P F 2 4 £ (2022/04/15) 30

EFELORENE VES TS R A
BT S LML
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The study of improving the service quality of the
restaurant for the visually impaired-A kano model

approach
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From forest bath to restorative forest: Observing the
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Is Community Sustainable Tourism a slogan or a
promise?The Process and Effectiveness of Community-
Based Promotion of Island Tourism Industry: A Case

Study of Lieyu Township, Kinmen County
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A research of accommodation experience, customer
satisfaction and positive eWOM intention in epidemic
prevention hotels during the period of Coronavirus
Disease 2019 (COVID-19)
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When travel meets games: A study of gamified trip on

tourists' travel motivation, travel constraint and
9
experience value
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There is a kind of companionship called a bestie? A study
of attachment relationship on emotion regulation, leisure

experience and well-being: A case study of bestie tourism
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Between New and Old Aquariums: The Relationships
among Destination Image,Brand Value and Willingness to

Revisit
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Feasibility Study of Using Refuse Derived Fuel in Hotel
Heating Equipment

- Take a coal-fired boiler as an example
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Salmon Ecologically Sustainable Benefits
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The Relationship between the International Tourism
Competitiveness Index and the Favorable Environment of

ASEAN Tourism Policy
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A Study on the Sales Market Positioning of Taichung

Natural Landscape Leisure Holiday Homestay Products
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A Study of Parent-Child Intercity Travel Demand and

Friendly Transportation in Taiwan
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SWOT Analysis and Suggestions for Developing Green
Tourism in Longgang Area of Taoyuan
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Competition and Development of Tea Industry - Taking

KingTai Tea Factory as an Example
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A study on how the cultural inheritance of military
dependents’' villages can develop sustainably—Take the
"Matsu New Village Dependents' Village Cultural Park"

in Longgang, Taoyuan as an example
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Discussion on Service Quality, Customer Satisfaction and

Revisit Intention of Hot Spring Clubs—Take the Guguan

area of Taichung City as an example
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A Study on the influence of service experience on customer
satisfaction and loyalty in different dining stage of the
buffet restaurant.
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The Impact of Cross-Brand Alliance on the BrandImage,
Brand Value, Brand Loyalty and ConsumerPurchase

Intention in the hand shake beverages Industry
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The Study of customer Satisfaction and Repurchase

Intention-A case of Linkou MITSUI Outlet
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A Study of Smartphone Addiction ~ Free Time Usage and

Flow Experience Among Vocational High School Students
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The story of time: Exploring the differences of nostalgic

experience of tourist in the military dependents' villages
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Exploring the travel image of Vietnam held by Taiwan tourists
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Application of Introducing Cloud Service Platform to

Casino Management Mechanism
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Supporting members’ sense of connectedness in the digital
landscape with Positive Technology Development

perspective
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The Discussion on the Development of Taiwan Marathon

Event During the COVID-19 Pandemic
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The Impact of Personality Trait on the Involvement of

Fitness and Diet Behavior among College Students
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A Comparative Study of the Personality Traits and
Entrepreneurship Motivation of Taipei City and Macau
Catering Micro-entrepreneurs on the Influencing Factors

of Entrepreneurial Performance
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Research on the development and acceptance factors of

edible insect bakery products
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Would you take confidence in our government?Research
on the relationship among trust in government, attention
in food safety issues, and personal hedging behavior of

Taiwanese people
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A discussion on the differences in the Operation of
Taiwan’s Hotel Industry in Scenic Area and Metropolitan

Areas During the COVID-19 Epidemic
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Exploring Purchase Intention of the Future of Meat based

on the Innovation Diffusion and Perceived Value
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The Impact of Workplace Bullying on Work Performance

and Employee Engagement
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The development and behavioral intention of cactus
materials in baked products: the application of innovative
baking technology
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Exploring the influence of brand image on road
runners’participation motivation and willingness to revisit

corporate brand as an example
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A study on the service quality and consumer willingness of

theme restaurants
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Open Pandora’s Box: Exploring the Z Generation Women
Engaging in Related Activities in Nightclubs Research at
Night: The Splendor Adventure of Female Graduate
Student
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A study on the impact of corporate social responsibility on

perceived value, incentive and punishment intention, and

purchase intention
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Explore the friendly environment for halal tourism in

Taiwan
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Inheriting the Good Taste of Wandering: Exploring the
Study of Yunnan Burma Thai Culture and Food in Taiwan
- Taking Taoyuan Longgang as an example
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Research on the relationship between experience value and

satisfaction of stand-up paddling tourists
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The influence of store image, place attachment and brand

equity for coffee shop
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"Really" can't help but want to buy:Explore the impact of
virtual reality on impulsive purchase intentions of

potential travelers
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A Study of Experience Value in Recreational Farm of

Kinmen Agricultural Research Institute
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The Effect of Co-Creation on Eatertainment Consumer

Behavioral Intention
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Travelling with YouTuber: Exploring the relationships
among perceived value, parasocial relationships, YouTube

channel stickiness and travel intention
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