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A Study on the Impact of Novel Coronavirus Pneumonia

on Taiwan Cruise Tourism
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Explore the Study of Job Insecurity in the Travel Industry
Under the COVID-19 Epidemic
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Back to Home: Exploring the Resilience Progress of the

Farm Successor
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Exploring the influence of catering blogs on internet users’
dining intentions-taking 2019 Japanese Michelin
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B RITORPE S E KT SR L I

FE0k o EEH SRR LR SRR AR SR £

i#* &

Poav 2IRiEd il b AR KA > RRROREEY R o A A JEd e

I BB GREBES  ALFE R - T E K '&i—m H)‘?‘ et 2t E A T e

£ HN R ORTEAR e R AP RHR S TR ERRITEIRE T ﬁ’;’ﬁw
iTENE SINE RGBTSR R LT 2% 7 PowerBl 5T 1

477 B3 RIE GINERCF 2 694 RIB A REGTH 0 BRI AT AR T ﬁl%‘@

ZORBELLAAEFE TRRFW, M TRR 2 TER,  THEETFRF

W oblde TdEeg 32 TH7@ 5 THREEZH e TE2P 2 Taig, ; Tage

blhe T B 2 ThEd ) 3 TAREZZW, 6lde T, 2 THRE, 5 TIRBFH
bl 4e l—w_ﬁ % riﬁJ o B % Ft—_ﬁ)lFF F%ﬁzz’i&-’\ V%Iﬁﬂﬁ ijrm—-\—:zkqu_ S
BRI o F L w r 205 >3 2R E o @ % SPSS 441 UM R IEL A v IR

FFHA LR A FRI PR e TR, T, TR
TR AL A F e Tl ThEg )~ TR BFersl s 0 R
Ar IE Papi:%vkﬁlifﬂﬁviﬂﬁg_)i PR AT R R RINE R RIS RO
A KEDR Fﬁg"’\%&&,mQﬁ PR ST R FEOER ﬂi%ﬁgﬁé"é?'fﬂzb‘&]ﬁjé

Zi{,«y:%mmp o

F
P

=k 44} 44}

¥~

D T T T 2 -2 SN
W IEF 5 222212461@gmail.com > &7 B ¢ fo AT2 B39 & 9 5L

A3 Bk R SSTES A E PRAE S A0 MRAL -



14 2021 BB LR EFATE ~ § £ P 32 4F £(2021/05/07)

MPFEBFEZ I ENGELRF R TLE2L &> LR
M BFER B S B
Using Technology Acceptance Model and Flow Theory to
Investigate the Consumers’ Adoption Intention of

Antarctica Tourism: The Case of Antarctica Virtual

Tourism

R IF R R FRERT Y A L2

B R R BT T B

2

B BEET LT SR A MR 7 A LR F R MRS S R RRORERA LT
b B «\-’?rgﬁmm\éy i fr’ﬂ;#\;iﬂ'\‘r‘kéiqufk\%i7 - o-‘ski‘?—grﬁ,x %%"_ﬁ Tl/k}—’ 7]
PR AT GACMBARMIG R F IR AT AR RASEARL TR

>

5 12 4

3

;vrmfgg_ R T IE RS A 4?&% B A 2o FEE RS
F o B LFRE R R B NG B AR S > Fra R ] TR 5 R
ﬁéﬁowd’d%%ﬁ@4_iﬁﬁimgﬁ LRSS RE o wBERELL B
FORGAEY & Flp AR RARE 2 **’VE BB ERFRES S R E P R
22 FROF L R Jﬁ»émﬁ*%\ﬁ RN L Ik %iiiiisi%st;\;:&?
IR R AR Y K R #ﬁ e RE G AL o § # oTh E 2 B
RIS NP E (Partlal Least Squares, PLS) it {7 FALAIEfr s 47 o A4 1 i T3 &
T3 BB B &% HTC RAIGH (5 F s b %) ©# e HTCVIVE
PRO sfldgm BE drdlLd kit 7% X - AT R EBIFL ARBERFTALLILR =5
B RRTRBE R TR ERE L Y N ks T RESE LS
Hiutpeng £ > w70 { 5 Aadmgd FE R

rH

'31 )

haN

%

[M% ] %ﬂiﬂ;“ %‘L;Jli *3—}\‘ ARt d};’;\ﬂ o *‘7‘&‘? > El ’1‘}5’5»\
WA TEY 1 444 50818007@stu.nkuht.edu.tw » % 227 -] 8 % K4 350 5L F07 3

AEE D KR S R BREE R ETAABE PR



2021 & BEEREFTE ~ g P 36 4 £(2021/05/07) 15

(:
o
b
}J’»"‘

AR B o WP B BT ShEr R
W2 Fl& 23— KKday 3 &)

Research of Information Systems Success Model, Trust
and Intention of Reuse for Online Tours and Activities

Platform — A Case Study of KKday

BIESE A R & oF & ELV Rl S &<

Forge/? B PP RA Y T LA

i#* &

WE R REE G 2IRGAME & 10%:0 GDP 2 SEF W AR & RS T F F Ar
T p ey o A PEIRGENT R RN A R LRGN A e AR RARF -
FOE Al B3PI p B4 (T 5 A ik € > F S B EFF T LIF ~ b o
A% r*w FE P e RET Seng B oo P BB > d A DI R ok
E-BL{PE@ng v r§r T8 FET M a‘faﬁ ECES R el
FAEFTIPLE o AP F NP G JIF T ALH A L BB AARKBE B D
FFE e FEAER RS @ﬁﬁuaw%&ﬁﬁéﬁzﬁbévﬁa%&—wﬁ’
TP FFEr pas w3 T SanFh o 0 R B o RIS g E Y
LnFF o PG T E KKday T o) o 1Y RER B SR Paml e
32 o & * SPSS fr AMOS i {7 B4 f24 47 o

o SRV R T w?ﬁ'ﬁﬁ* i G e R RS
B lE'ﬂiFIB PR TR rr'?ﬁ’ SARARFIL EHNERIAF 2 e B Bl
MHLEAF Lo RF R TRELRIAENEY ARy e WF TR
@é%%g%ﬁ%&%mT’ﬁﬁ%meﬁ%@oipz%%%jy%pmyﬁé

TEOEFST SR FRE-BLBLDT o o
[Wékzm] @ p ey s® o s B~ TS H#HE €% LR
W iEg 3 axgE > g108026108@smail.nchu.edutw > & ¢ 7 & % 8 % i 145 50

AEED R s R BR SR A E T AT p R



16 2021 & @R E RS ¢ % & <P 3% 3 & (2021/05/07)

R RE L RFIE2EHA B A LR LR ED R
2P -NRMEL B

Is grass always greener at other side of the field? The
Study on the Resilience Process of Hong Kong People's
Entrepreneurship in Taiwan: A Case of Hospitality

Industry
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The Impact of Social Networking Sites and Electronic
word-of-mouth on Consumers’ Behavior Intention of

Mobile Food Truck (Action dining car)
FRFE G TR TG Lo &2
Bk b L B R F S L Bl
I F A PR AR B R FRE L A B4

2

FRRD AL L SRV AST S ERE FARES N GH IR S LR
MEEF R R 5B iuﬁgim @lfgﬁéiﬁvﬂ'%’f%ﬁﬁ?f‘?éﬁ”ﬁ#B%*fﬁ?i%’

(BT A%ey fﬁv F e 5 o AL R R (social networking sites; SNSs) @ g B = -
FE3FAHIEREL # RS U SR €3] AF‘,Z AR L 2§ JF,Z # i (Holzner,

2009) > & #% & 59 ii— 7 #7434 (Ahn, Kwon, & Sung, 2010) - Luo and Zhong (2015)
3 7 <+ v (electronic word-of-mouth; eWOM) % SNSs g7t % B (22242 3 & 5 38 7]
gk M %S B eWOM v sk c eWOM B85 @ % K ey B 2242 o A3 it &

p
FLHRHUEEAGZ  EFAAFERRLPFRE LTI OREFN R AHEERE 2 DELLR -
FPLE*Rr A2 PR - L7 AP BHENFL AR FEE2 22
HER LI rAIe PPRECE FREEI 2 AFECEI e P ERELTNELLE -

[mégsw] - pRATFI oM TS S F 75 - SNSs
W T 3R F > b0956272789@mail.com v F)H & LT AL P B 5 5L

AEB A S KRR EE AL A KT EZ H 5 R -



18 2021 & WRLRFFG § * § =P 3 4 £ (202105/07)
AR ESH N2 T — B E 5 b

Key Factors for Successful Micro Entrepreneurship: A

Case Study of Baking Industry
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Success factor of food delivery platform: from consumer,

catering operators, delivery staff viewpoint
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Explore the factors that affect customer attachment when

using online food delivery
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Research on the Impact of Catering Technology
Application on Green Services
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The Study of Relationships for Destination Social

Responsibility on Tourist Environmental Sensitivity and

Environmentally Responsible Behaviors
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An empirical study of the relationships among
independent tourist geographic literacy, safety perception,

and behavioral intention
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Enhancing Attachment to Cultural Tourism Destinations

with Authenticity: The role of Tourist Inspiration
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Quest for Tourist Inspiration: The Connections between
Transcendent Tourist Experience and Intrapersonal

Authenticity

t ke Ex 54 ﬁjﬁ,,&?;‘ﬂﬁ/, R =Rl SR N = RS L& S

EANE 'ﬁn*/ﬁ] g:% %f” Vt’ﬁ%?ﬂg Eﬁﬂ""r ﬁﬁ"l B

#F &

WE ko FRFPRE AR NF S AR Y 0 L AR Y SRS A
T e ? R X T efe bk G TR o B o (Tourist inspiration) . 4 e &5~ gt @
- BATEY EEF FHRE LRI pw o A0 At A B R ApMEL
2 Rl T o R A T B R R BAEATAR ) A AR A A
AACRMER g BT - LB R BHEAS S ) P Aoud “~—*-°%7§“ ’

AR RS EAEIRA 0 B AR SRS TR R AT TG

AP BRI RN ST ARSI MRS N L 2 BB o g
SAE A RS BT AN AR 1Y QR EE BRI RpREFTREE £k
P~ 350 i3 2R B o HEISEH —Lﬁé LR (SEM) A 452 % He sk 245 5 2 % o FT 5 4
SRR OREEE AR MREP

%
BEREZFRT R MEFREM G BN A
THRBFALEFRNTDBLBE AR T ERERSPRERE AT 2 %7 -
(R atse] @ s s ~ ST Aw  RRSTHHR P LRI

o T

g & » mini5010704@gmail.com » &£ & 7 & % #7 X B 580 HL {7 B &

AJ\ZKL‘F' 8 ﬁ‘%\]ﬁhﬂ“éi@b%%’?k q‘-#\j\)’? 'rwﬁgmggi‘%g



26 2021 & BEEFEFTE ~ g P -2 4F £ (2021/05/07)
B* GISHp P FRRE B RBEEIRIFR G2 TR LA 47

A Study on the Sightseeing Service Facilities for Sun Moon
Lake National Scenic Area Using Geographic Information

System Applied to Spatial Analysis
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Analysis of the experiential valued of wine tasting to

Improve purchasing intention
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The Study on the Hospitality Industry front-line

employees Aesthetic Capital
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A Study of Louisa Coffee Brand : Brand Charisma, Brand

Resonance, Customer Citizenship Behavior
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The Moderate Effects of Incentive Mechanism on the
Relationship of Consumer Environmental Awareness and

Green Hotel Acceptance
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A Study of the Relationships Among Leisure Motivations,
Serious Leisure Characteristics and Optimal Experiences

— A Case Study of the Games Work Shop Warhammer
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The Effectiveness of Social Responsibility Personality and
Informational Signs in Deterring the Intention of Rule-

violation Behavior
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Content Analysis of Taipei Botany Garden’s Interpretative

Signs
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How could VR encourage the intention of sustainable
behaviors in tourism? Incorporating Authenticity into the

TPB model
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The association between restoration quality and wellbeing:
the example of Lennon Wall in HK and Dajia Mazu

Pilgrimage in Taiwan
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Relationships among Environmental Passion, Place
Attachment and Environmental Responsible Behavior for

Divers— A Case Study of Longdong Ocean Park in Taiwan
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Exploring the influence of anxiety levels on the
participation motivation and experience value of tourists

experiencing adventurous hotel facilities
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Important Performance Analysis to Explore the
Influencing Factors of Family Friendly Hotel Customer
Perception-A Comparative Study of Industry and

Consumer
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A case of the cooperation of community industry

development and manufacturing - the Easy Queen series

as an example
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Chung Chao-chang Literary Park Planning and

satisfaction of tourists

T LR R AR R SRR S SR LT R
FUR R 2 4 0T A B RT P e Bl

FITHARE AN T A SRR RER S R AR P AL L

#F &

g ﬁii}?é%%‘&?%iﬁﬂﬁ}%& IR B RO AA BB S S B ETRES

g R &Y R o bAoAt F s=}§-€vmﬁgﬁi"§4 FE® > SR L LR R 2

A MR d AR B TLIT S SMIEALE e B EEBR s I A B

ﬁ’ﬁ%@§ﬂ4l AN LIRS TS £ 5 Uk - Fia el R EE N

terh o L E S FEEY REAFORR LIFAF LB CFL AR

FEESFREXFEBEIHTRAROERLA SEFSHFABELF R 2RAFE BT
Pl HEBRLRLIIHF S AIHAL AT #FERAE A

@M

AR RFR N R AR S R EE 34 RN ¥ B
B WIS B R QR SRBSLRT HTEE 5T
HHRFFRBLRE L FIFLE A - ARA R P SLHRLARNS I
AR TR T RIS BT B RS AL RERF LT A
RIENUEE: £ qﬁ%@‘ﬁﬁ‘ﬁ%&a%‘ﬁg P AP AT AR R B2 P o
AT A IR FR AL R ETRETR PSR T A ki F 2

G FRES SAR G AN R R BT

]\

[Mair] HEFRF2EFRF  BLA Y HER -FER42 -
i3 f’rﬁ DRT 5 0 04160533@me.mcu.edutw o FHFH AR F AR BL S B 169 & 221 B

AEIS A RSB L KA E XL B R W bR



44 2021 4 @B R 6 S € P 3R 2 4 £ (2021/05/07)
LAY B VRN

Does the herding behavior exist in the hospitality industry?
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A Study on the The Personality Traits, P-J Fit ,Emotional

Labor, and Burnout of Airline Service Staff
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Exploring the impact of tour leaders on career

commitments under the epidemic: the role of fun at work
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The Effect of Horticultural Therapy on the Well-Being of

People with Intellectual Disability
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Hassles and Uplifts of Airline Ground Staff
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Experience Value and Perception for Foreign Travelers to

Taiwanese Temple Culture
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A study of recruitment interview and selection factors in
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Traveling with the Scent of Tea: Exploring the

Experiencescape of Nature's Tea Travel
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A Qualitative Study on Activity Involvement, Place
Attachment, Community Participation and Tourism
Development Attitude: A Case Study of Tamsui

Zhongshan Area
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The Relationship between the International Tourism
Competitiveness Index and the Favorable Environment of

ASEAN Tourism Policy
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Passenger Type and Strike Type
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Conflict and Balance Research
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Development and Application of Ginseng By-products
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Study on Food Safety Knowledge, Attitude and

Practiceamong College Students
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An Exploratory Study of Generation Z's Post Pandemic

Usage Behavior of Gourmet Delivery Platforms
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Importance-Performance Analysis of the Service Quality

of Taiwan Tourist Shuttle Bus

Wit BT LS o By

AT BB B X B RATEET o LA

#F &

cAYFEERBE L RAEFRPRBFOERERZ - o R > EEINREARSH

TR PRARIE P o AFT Y L S BAF T A JERERL B 0 M E B -G s 17 (IPA)FE R

LR AR S B R e Wt g el 8 199 i o B R AT 0 S T N R ﬁ'ﬁi
e L 2P F TR R(FOWRBAER LISy )~ THEfHB 1 2 H

TPERARAE Y ) o TIT B EgF A (N P|k)) B A4F S KR p G (A2 B
Wﬁ?i%%%ﬁJ\FWﬁAﬁ(3?%)?¥§%J\FWﬁ&ﬁ( CETIER
R MER ) > TRASE T LRSRg, TR BB AR T, ﬁwa
Hrd ~TEpNEREY B 7IE,1@1§;F'“%IEB”;5F'%'¥€€%_L.§*%’L% Fog

TBRREREY AF X 2% Mg EFEp G T
LFE (o RS FIIEEY] iz 8 2 BLFr ), > Tdpd
TR A o FERRES G, T2 P RSTRE

d e ELET )y~ TR MRS T ARG, TER S T i x

g |PA?%’&£H;ZK$ 3w uzﬁu~r,§*ﬁ+ Fem L aERikyp { RSB EFT LS

REE L B pRar s k2 H Ry

P BEEE “&“H&I#—??%TL
.\‘

[MeE])] © £ &8-5ch 4932 (IPA) ~ IRIFZ T ~ 54 (3
WATEY ¢ Rgrdh > 08146050@me.meuedutw @ =3 2 L R fr@i 36 5L 2

AR BB~ TRIFPRFE 2R e A EPRAE 5T AR B R AL



2021 4 @R A B EF € < § £ P < 4 £ (2021/05/07) 65
R EFRBE R RS FHRT R R 2 B

A study of the impact of restaurant green marketing on

brand extension based on consumer perspective
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Exploring the Relationship of Instagram Experience
Marketing and Instagram Credibility on Consumers

Purchase Behavior and Consumer Loyalty
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A Study of the Recreational Sport Industry
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The research about the blog of hot spring hotels - take the

star-rated hot spring hotel as an example
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Evaluation of Overseas Real Estate Investment Indicators:

A Case Study of Japanese tourism real estate
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Travel Motivations to Rural Tourism for Japanese visitors

to Taiwan

Pk A S5 IR e
Ogami Ayumi/ Master’s Student, Department of Bio-Industry Communication and
Development, National Taiwan University

Li-Pei Peng/ Associate Professor, Department of Bio-Industry Communication and
Development, National Taiwan University

Abstract

Due to the declining birthrate, declining population, and the outflow of young people to
cities, rural areas in Taiwan is facing serious crises. Rural tourism in Taiwan has recently been
adopted by various rural areas as part of their overall regional development strategy. Rural
tourism not only supports regional growth by creating job opportunities, it promotes interact
between urban and rural areas, and it also enhances the community within the region. Despite
efforts by the Taiwanese government to promote rural tourism to foreign tourists, the
participation of Japanese tourists in particular, an important target segment of the Taiwan
tourism industry, remains unsatisfactory. The purpose of this study is to reveal push and pull
motivations of Japanese tourists to Taiwan; to investigate differences in Japanese motivations
and their intention to participate in rural tourism in Taiwan in relation to diverse socio-
demographics such as gender, age, and occupation; and to reveal how the motivation factors
affect the Taiwanese rural tourism intentions of Japanese tourists. This survey was conducted
through an online and in-person questionnaire with 233 Japanese tourists who have been to
Taiwan. This study clarified the relevance of five push motivations and six pull motivations.
This study also clarified that with regard to Japanese intention to participate in rural tourism in
Taiwan, female, young people, students, Japanese who travel frequently to Taiwan, and
Japanese who have had long stays in Taiwan tend to have strong intention. The study results
indicate that Japanese intention to participate in rural tourism in Taiwan was most strongly

influenced by one of the push motivation named “unusual & affection”.
Keywords: intention to participate; Japanese tourists; push and pull motivation; rural tourism
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Foodpanda & ¥

Explore the regional differences in loyalty of online food

delivery platforms - Take Foodpanda as an Example
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Hindu Temple Crowd Religion Spirits

Ching-Liang Su (# & = )/Department of Industrial Engineering and Technology
Management, Da Yeh University, Professor

ABSTRACT

Inside the Hindu temple in Katmandu, Nipple, the worshipers carry spear, sword, and
attacking weapons to worship the Hindu gods. The worshipers singing loudly and hop up and
down constantly with very good spirit to worship the gods. Many early 20 years old girls with
white skin wearing religion costumes are dancing and sinning. The spirits are very high. The
atmosphere is very excited. Around 150 people are dancing and signing in the temple. The
situation is eventful and excited and every one is very happy. No photo is allowed in this singing
and dancing in this worship event. Inside the temple, everywhere is crowded and a lot of people
in this temple. One male young guard with soldier uniform carrying riffle stands on the stump
as sentry to guard the crowd and to provide the security service to the worshipers. The Hindu
temple only allows the Hindu believers to come in. Non-Hindu believers cannot enter. The
Hindu believers singing and dancing show the sincerely belief and unity of their hearts to their
Hindu belief.

Keyword: Hindu temple, crowd, religion spirits, and Katmandu Nipple.
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51505, Taiwan
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Exploratory Research of College Students’ Reviews

Toward Safe Travel Subsidy Program
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Tourism Image of Taiwan and Promotional Method A

Case Study of Vietnamese Young Generation
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The Sustainable Tourism Planning of Community

Cultural Landscape Integration — Case Study on Huri and

Xuetian Communities in Wuri District, Taichung City
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Changhua Airport's Tourism Image, Tourism Willingness
and Tourism Motivation
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The Effect of Hotel Technology Service Quality on Service

Convenience and Behavior Intention
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Appling the Service Experience Engineering to discuss the
service difficulties and service strategies of Buffet
restaurants: taking Buffet restaurants in Taipei City as an

example
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Exploring consumers' willingness to use mobile payment

with technology acceptance mode
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The Relationships among Facebook Travel Community
Engagement, Destination Fascination, and Destination

Brand Love
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Investigate Younger Generations’ Travel Intention to

Kodai-ji Zen Temple’s Robot Monk of Buddhism
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A Case Study on Career Development of Hot Spring Hotel

Employees
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Community Participation of the Ecotourism Development

in Aboriginal Tribes : A Case Study of the Fushan Tribe

in Wulai
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A Study on Tourists' Experiencing of Taipei Double-

Decker Sightseeing Bus and Their Willingness
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A Case Study on the Process of Pressure Adjustment of

Hotel Employees
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Investigation and Analysis of Employee Welfare
Satisfaction-Taiwan's High-Speed Rail Station Attendant

as an Example
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The current development and future prospects of

emerging sports-A case study of the floorball.
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A study on the alliance of travel agencies to expand
mainlanders’ visit to Taiwan’s tourism and health
checkup: Taking a health examination clinic in the north

as an example
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The influence of Islam Religion loyalty and Perception of
Taiwan’s Muslim friendly environment on Muslim

tourists' willingness to travel to Taiwan
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The Demographic Characteristics and Reading Behavior
of Interpretative Sign Users - A Case Study of Visitors of

Water Pipe Trail, Taipei
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Research on the Behavior Intentions of Undergraduate

Students after Hospitality Intern
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Exploration of Undergraduates’ Motivation in Doing
Fitness Sports—with the students in universities of central
Taiwan as an example
ERY D L PR BT T L2

Bk R B BT T RIRR

#F &

FrRe: 27 5 ffFREBL A HEBLA A FEELBRLRAE A E AR
RS E SO T Ro B F AR RIS ER LB AT 450 P
%%‘@@‘AWi %%@E@ﬁ’%ﬁxﬁm”ﬁ’¢ﬂrﬁﬁk g & Fdt
FHER-FL 3 EAE R N E REFERYRACE- B 2 ARE TR

O R v“éré’%ﬁ RSN FRF RS G BARAATH RERLE LS
LECAEMENBRIAT BINL > TRGFTE FIR TR T o 8285 PR % > vk
2 F R E L 795 B KL 66 F R A2 wed S 929% - # * IBM SPSS
Statistics 23.0 st3*-$ic kg - & (7 T-test & %_» H 7]+ % B #c 4 47(One way ANOVA) %4 47 %
FRIEIHEHYEEBSIARA HMAEBIA A FEEBARZLBE S5 AFTREET
(F)RRAHNRLER, BEMBEL AR EXSAFEELBRLA  HMEBL AL
Mo(Z)RTAREMEBRIAR T oM G (C)MEY KPR LEHABELG & »
o PBAAT RS AFTHIBRREAER N2 FR (- ) FA¥p LS
LRAPERM  AFA R B MAETL AR PR (D) FaRd s
SRR PR s T RS A 0 LR S enfa s o

[Mégw] (&P - EF6VE - REBLAE NMUEBIAE ABELBRIA
i3 nr'g s e g 8 dreamtraveler.c@gmail.com > S At ® & & R foT { - EL162 5L

DT ALK R RSTES R eA % 7 4§ TR M RAT



2021 - BEE R E 4§ £ P 36 4 £ (2021/0507) 93

Bokafcd R f AR PFL FhA Y-S

Action Research on the Influence of Diving and L.ife-
saving Course Participation on Flow Experience-Taking

Fu Jen Catholic University as an Example
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Explore the experience teaching of sightseeing tea factory

and tea making
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The impact of tourist motivation and country image on
visit intention: The case of Hong Kong, Macau and

Thailand tourists
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Dialogue on Native Culture: Exploring the Tourism

Experiencescape of Alishan Tribal
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